


About IFA&F2C

Guangdong (China) Imported Food Association（http://www.gdifa.org.cn/ ）shortened as IFA, established in 2016, is
supervised by the Social Organization Administration Bureau of the Civil Affairs Department of Guangdong Province, and
guided by the Commerce Department of Guangdong Province.
The first provincial association of imported Food in China and organization for food manufactures, exporters, importers,
agencies, distributors, enterprisers, influential experts with high prestige who are engaging in imported food industry.

Nowadays, IFA has possessed more than 400 registered members (Chinese importers ,distributors, e-commerce,catering
etc. )and over 5,000 overseas suppliers and 100,000 Chinese importers or distributors in database(nationwide coverage).

Guangzhou Food2China Network Technology Co., Ltd (Food2china.com), as a joint venture of Constellar holding Pte.Ltd in 

China. It was founded in 2014, shortened as F2C, F2C is entrusted by Guangdong (China) Imported Food Association to 

provide professional services such as trade matchmaking, business tasting, outbound buyers delegation, brand or product 

promotion, etc. for the strategy partner of IFA.

http://www.gdifa.org.cn/
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1. Overview of Guangdong Imported Food Market

 Guangdong’s food import value exceed Shanghai.

 Guangdong gathers multiple cities and ports such as

Guangzhou, Shenzhen, Zhuhai, Zhanjiang and Shantou.

 The traditional sources of imported food in Guangdong

are mainly ASEAN countries, Australia and Europe and

the United States.

 Guangdong has a business foundation that gathers

global food and high-quality importers across the country.
（Food Import Value and Growth in China's Major Provinces in 2019 and 2020）
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2. Advantages of Guangdong Imported Food Market

Guangdong

21.24 billion dollars in imported food consumption

Guangdong Province’s GDP ranks first in China

Geographical advantages of the Pearl River Delta

14 customs clearance ports for imported food
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3. Why FOOD2CHINA

Office Supply Chain Sales Channel Brand Promotion Display Zone

Buyer Matching

Sales connection 

Importer 

Distributor 

Catering

Supermarket 

E-commerce 

Media Promotion

 Brand Promotion

 Advertising

 live streaming

 Market Research 

 Business Consulting

 Strategic Guidance

02

Event Management

Business Match 

Domestic Roadshow 

Customized Event 

Oversea Delegation 

Food2China Expo 

03

01

Trading Center04
 Promotion and Display

 Office rental

 Conference and Activities

 Catering and Shopping

 Third-party Services (supply chain, 

customs, etc.)

* We provide one-stop service for overseas brands entering China:
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3. Why FOOD2CHINA
⚫ Diverse one-stop solutions can help your business to achieve greater success in the huge China market. 
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4. F2C highlights review

European Food B2B Matchmaking Event
Latin American Food Tasting and 

Business Matchmaking Event

Dutch Day Food Tasting Event“FOOD IS GREAT” British Food Day

Turkish Cherry Trade Mission in GZ Canada Alberta Food Promotion Event

“Our Extra Virgin Olive Oil” Campaign

Indusfood buyer delegation 2019

B2B matchmaking event in Siberian

Buyer delegation in SpainGerman food presentationsFHA buyer delegation in Singapore 2019



Buyer delegation in Turkey Buyer delegation on IFEX Philippines 
2019

Business Visit  to Indian Vineyards F2C Domestic Roadshow

F2C Online Match Meeting (Malaysia) F2C Online Match Meeting (NSW) F2C Online Match Meeting (Portugal)

Food2China Online and Offline Match Event of Spain F2C Online Match Meeting (Korea) F2C Online Match Meeting (Philippines)

4. F2C highlights review

F2C Online Match Meeting (German beer)



F2C Online & Offline Match Meeting 
(Italy)

Breakfast for Fitness Pros (Australia)Turkish Pinar Cheese Tasting Event Australia Food and Beverage Promotion Event

Wine2China & Food2China Roadshow（Guangzhou)

4. F2C highlights review

Buyer delegation in Anufood

Buyer delegation in anufoodBuyer delegation in SIAL
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5. Successful Cases

SHANG DING FOOD has cooperated with three Guangdong 

buyers and sold its coffee to different  channels though 

our online business match meeting.

Quinta do Portal gained an order of a 20 HQ container 

of wine, valued at 424, 000 CNY through our offline 

domestic roadshow.

SHANG DING FOOD INDUSTRIES SDN BHD

Quinta do Portal

Hayat received an order of 400 ctns of  Cheese from 

a Guangzhou dairy distributor though our offline Tasting 

Event.

Hayat Food Company

IFA&F2C has successfully cooperated with consulates and institutions of many countries to help oversea suppliers enter Chinese

market and received good feedback from suppliers and buyers.

See's International  gained an order for 80 containers of Banana 

Chips, and has received the payment for 3 containers as a trial 

sale in Food2China Online Match (Philippines). 

See's International Food Mfg. Corp.
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5. Successful Cases
IFA&F2C has successfully cooperated with consulates and institutions of many countries to help oversea suppliers enter Chinese

market and received good feedback from suppliers and buyers.

Consulate General of the Republic of Italy in Guangzhou has a 

deep understanding of the potential of Italian Kiwi in the Chinese 

market and how to more effectively explore the Chinese market 

through our market research services.

Golden Miles successfully completed the customs 

clearance of health products through our supply 

chain services.

APEDA organized high-quality buyers to visit Indian 

vineyards and increased the export volume of Indian grapes 

through our overseas delegation service.

Consulate General of the Republic of Italy in Guangzhou Agricultural & Processed Food Export Development Authority

Esro Vlees B.V successfully matched with Lotus 

Supermarket and has already put on sale their products 

through our buyer matching service

Esro Vlees B.V.Golden Miles
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6. Part of Our Partners

AND MORE…
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7. Contact Us

WECHAT LINKEDIN

Scan and Read More

Wency.Tan

Mobile/WeChat/WhatsApp: +86 182 1835 0403 

Tel: +86 20 8381 0602

Email: Wency@food2china.com

website: www.gdifa.org.cn www.food2china.com

We can customize the strategy plans according to 

the different needs of clients who want to develop 

the Chinese market.

http://www.gdifa.org.cn/
http://www.food2china.com/

